Ea SR EBRL DU iRt D

I CHINESE TEA CULTURE
=] L,, \J INTERNATIONAL EXCHANGE ASSOCIATION
EEE#ZR

RUHR miEdHE
2025 & ¥ B MR 2% X Ao 3 B o B 2R SO I T o R
=
—. RASEE
e TEHEAXARAWMERTER RER LA BFE
- TRYZBRAREREBEELLEE KER L+ =
—. FEE#E
o WIIABREBRHKR. BLEEE BYHEHK
EEAE: FARE SRR
e TEHHEMNERTIXZEMEXMARE RHEEHK
TEAH: BRATEEREEERES
e TEHREMZERFERXATE SIH
T H: BT AF AF 0 HEPELCNEY T
e RRWBIERELXRHR N EHAEE H¥
. ENEEEwE
o TR E RS
o X EBBEHEEYE| tEEmHEEERE

o, gRAE A
o FEFSURESF T

« WHEAZERWNTEE SR
. 2BEEEERR



‘ y N\ J
T RBHRLIC (B R ARBD
m‘7 lA CHINESE TEA CULTURE

= g INTERNATIONAL EXCHANGE ASSOCIATION
EEBEHE

Tea Connects the World; Brands Go Global

2025 Hong Kong International Tea Culture Forum
China Tea Cultural Tourism City Brand Festival
Agenda
I. Opening Remarks

e Mr. Zhang Guoliang, Executive President, China Tea Culture
International Exchange Association

e Ms. Smilely Lam, Director, Exhibitions and Digital Business, Hong
Kong Trade Development Council

II. Keynote Speeches

e Prof. Tu Youying, Professor and Doctoral Advisor, Tea Science
Department, Zhejiang University
Topic: "The Present and Future of New Tea Beverages"

e Prof. Zhang Shixian, Researcher, Institute of Industrial Economics,
Chinese Academy of Social Sciences
Topic: "Enhancing the Global Competitiveness of Chinese Tea
Brands"

e Researcher Liu Xu, Tea Research Institute, Chinese Academy of
Agricultural Sciences
Topic: "Collaborating for a Shared Future: Promoting the Integration
of Chinese Tea Culture with the World"

e Mr. Du Qian, General Manager, Xiangjiang Yun Tea Xing Tea Co.,
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II1. Presentations & Roundtable Forum
e Tea Cultural Tourism City Promotion
e Roundtable Discussion
"Global Expansion Strategies for Tea Beverage Brands"
IV. Awards Ceremony
e China’s Leading Tea Cultural Tourism Cities
e Chinese Tea Brands Most Loved by Overseas Chinese

V. Visit the Hong Kong International Tea Fair



